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Unilever P4G study shows majority of independent convenience retailers already use or plan to use internet for business

Nearly two thirds of independent or symbol group convenience retailers already use or plan to use the internet for their business, a survey conducted on behalf of Unilever Partners for Growth has shown.

In fact, 64% of symbol store members either currently use the internet for business purposes or may do so in the near future. This figure is only slightly less - 62% - for independent (non-affiliated) stores.

Unilever conducted the survey in order to gain some insight into internet use amongst the independent convenience sector. The activity targeted a cross-section of independents, including non-affiliated and symbol group outlets, focusing primarily on their use of the internet as a business tool and their awareness of the Partners for Growth programme.

The survey forms part of an ongoing evaluation of convenience retailer behaviour. Using this information, Unilever plans to increase the number of visitors to the Partners for Growth site over the coming months and is revamping the site to make it more user-friendly. It includes updated planograms, retailer video testimonials, shopper insights and a retailer blog to help retailers share advice and tips over the internet and make the most of their business. 

In total, 515 outlets completed the survey, 28% of which belonged to a symbol group (including Booker Premier, Londis, Spar, Costcutter, Nisa-Today’s, Best One and Mace) and the remaining 72% were non-affiliated independent outlets. 

71% of symbol group members and 56% of total stores who said they use the internet for business purposes said they went online once a day or more. 

Most stores who are currently using the internet for business said they were doing so two years ago (72%). Primary reasons for using the internet were looking for new product information (79%) and ordering stock (64%). 25% said they used it for category management information.

When asked what the most popular manufacturer websites were, the top three came out as Coca Cola, followed by Unilever, then Masterfoods. 39% of outlets questioned were aware of the Partners for Growth website, and around 50% of these had visited the site. 

Retailers can find out more about Partners for Growth by visiting the website at www.unilever.co.uk/partnersforgrowth









